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Profile

About

London-based designer with a passion for 
everything digital. Currently working as a 
Designer at HYPEBEAST within the brand 
partnerships team, working with clients 
mainly in the fashion industry.

Has also recently created and launched 
a side-project, 9by16. A platform to house 
inspiration for portrait video content.  

Awards/Press

D&AD New Blood Graphite Pencil 2017
Re:nt by John Lewis

Creative Review Talent Showcase, 2017

D&AD New Blood Awards, 2017

Experience

HYPEBEAST – Designer 
March 2018 – Present

Ragged Edge – Design Intern 
February 2018

BrandCap – Design Intern
October 2017 – February 2018

Root – Design Intern
September 2018

DixonBaxi – Design Intern
August 2018

Williams Murray Hamm – Design Intern
July 2018

D&AD New Blood Academy – Attendee
June 2018

Thinking Juice – Design Intern
June 2017, November 2017 – January 2018 (Part Time)

http://www.HYPEBEAST.com
http://www.instagram.com/9by16
https://www.creativereview.co.uk/dad-new-blood-academy-2017-wpp-cr-supplement/?nocache=true&adfesuccess=1
https://www.creativereview.co.uk/dad-new-blood-academy-2017-wpp-cr-supplement/?nocache=true&adfesuccess=1
http://www.HYPEBEAST.com
https://raggededge.com/
https://brandcap.com/
http://thisisroot.co.uk/
https://dixonbaxi.com/
https://wmhagency.com/
https://www.dandad.org/en/d-ad-new-blood-academy/
https://www.thinkingjuice.co.uk/


at HYPEBEAST, 2018

Moncler Genius

Moncler Genius 2018 consisted of 8 designers who 
produced capsule collections. To launch this on 
HYPEBEAST, we 8 lookbooks (1 for each designer) along 
with some video content. This was then all collated and 
housed into a digital hub that lived on HYPEBEAST.com.  
The experience was then translated into Japanese to live 
on HYPEBEAST.jp.

My role was to design and build the hub, produce motion 
graphics for social content and also to design display ads 
to drive traffic to the hub. 







View in Browser ↗

https://hypebeast.com/2018/10/moncler-genius-project-series-fragment-palm-angels-craig-green
https://hypebeast.com/2018/10/moncler-genius-project-series-fragment-palm-angels-craig-green


at HYPEBEAST, 2019

Nike Air Max Dia

To launch the first exclusively women’s Air Max design and 
position it as the sneaker for fashion-forward creatives, we 
created 3 individual films and shoots in a different European 
location. 2 of these were interactive films:

“Nail that Job” had shoppable hotspots and “Style it Yourself” 
was a ‘choose your own adventure’ film — similar to that of 
Bandersnatch from Netflix.

My role was to design the title cards, motion graphics and 
take the videos and make them ‘interactive’. I was also heavily 
involved with the planning of both videos, to ensure we 
received the final video in the correct structure/formats.



https://hypebae.com/2019/2/nike-air-max-dia-style-it-yourself-barbara-malewicz-interactive-film
https://vimeo.com/209211740
https://hypebae.com/2019/2/nike-air-max-dia-style-it-yourself-barbara-malewicz-interactive-film


https://vimeo.com/350289676
https://vimeo.com/209211740
https://vimeo.com/209211740
https://vimeo.com/350289676


at HYPEBEAST, 2018

adidas Loops

adidas were looking for a highly interactive format to 
promote their photography assets for their Loops campaign 
in collaboration with Foot Locker. To take the campaign title 
“Loops” one step further, we created a digital experience 
based on a ‘loop’ of assets.

Each episode was designed using adidas’ assets and we 
worked with an external developer to build the experience.

My role was concept development, designing the wireframe 
and the final experience. I was also liasing with the developer 
to ensure it was built on time and to the required standards.



The experience starts with some text 
floating towards the user, increasing in size. 
This introduces the Loop, explaining what 
they’re about to see and how they can 
interact with it

FRAME 1

Lorem ipsum dolor sit amet, ne has perfecto concludaturque. 
At causae offendit sea, ea mollis scripserit concludaturque 

eos, eum timeam utamur ne.

FLORAL

We then see a hero image for that Loop in 
the center of the screen floating forwards, 
increasing in size. 

FRAME 2

As the image gets closer to the screen, it 
disappears, giving the illusion that it has 
floated past the screen

FRAME 3

FLORAL

We then see the rest of the assets 
appearing, constantly curving over the 
horizon towards you

FRAME 4

VIEW FROM SIDE

FRAME 5

Assets continue to appear over the horizon 
floating towards you.

FRAME 6

If the user clicks an asset, it will open in a 
lightbox. The assets floating in the 
background will pause and reduce in 
opacity. 

FRAME 7

When the user closes the lightbox, the 
floating assets resume.

FRAME 8

As we come to the end of the loop, the 
curve flattens and we see the next hero 
image, which leads into the next loop

FRAME 9

NEON

LOOP STORYBOARD DESIGN STORYBOARD

The experience starts with some text 
floating towards the user, increasing in size. 
This introduces the whole project. We see 
the hero video (all episodes) floating towards 
us in the background.

The hero video enlarges as the intro text 
floats past us.

The user is instructed to click to play the full 
episode. This enlarges and goes to the 
center of the screen. The menu is hidden 
and this is where we see the first link to e-
comm. Once the user clicks off the video, 
the first gate starts floating in.

The gate doesn’t necessarily have to be a 
single image, it could be multiple images 
that float separately (closer together than 
the other assets).

The first loop’s gate increases in size as it 
floats towards the user. 

Different assets floating. 

There will be a mix of assets floating. Bits of 
text as looping GIFs, images, short clips – all 
floating towards the user.

If the user clicks an asset, it enlarges to the 
center of the screen and the floating assets 
pause and reduce in opacity. This is now a 
gallery, the user can scroll through the 
assets using their cursor, which is now a 
next/previous arrow. They can click the 
close button to return to the floating 
elements.

There will be pull-out quotes from voicover 
clips. The quote can be seperate layers, with 
the quote marks floating in first, then the 
actualy quote then the closing quote marks 
behind it – creating a sense of depth.

Once the Loop has finished, the next gate 
begins to float in, increasing in size.

User-flow diagram Wireframes 



View in Browser ↗

https://hypebae.com/2019/1/adidas-loops-female-creatives-unique-style-campaign-episode-kicki-yangz-this-is-venice
https://hypebae.com/2019/1/adidas-loops-female-creatives-unique-style-campaign-episode-kicki-yangz-this-is-venice


at HYPEBEAST, 2019

Burberry SS19

To launch Burberry’s Spring/Summer 19 collection, they 
approached HYPEBEAST to create a disruptive display ad 
format. The aim was to house their photography assets in an 
innovative format that would encourage users to explore the 
lookbook. We worked with Burberry’s creative team to design 
and develop a bespoke format that took over HYPEBEAST’s 
site for a few days at a time over the course of 4 weeks.

My role was to design and work with our development team, 
based in Hong Kong, to ensure the format was built to the 
required standards.



View in Browser ↗

https://hypebeast.com/?google_preview=WnH_5x86rNEYs9754wUws_qu6wWIAYCAgKC799zbRg&iu=1015938&gdfp_req=1&lineItemId=4961037544&creativeId=138263535040
https://hypebeast.com/?google_preview=WnH_5x86rNEYs9754wUws_qu6wWIAYCAgKC799zbRg&iu=1015938&gdfp_req=1&lineItemId=4961037544&creativeId=138263535040


at HYPEBEAST, 2019

Mulberry SS19 Accessories

We produced a shoot and digital lookbook to launch 
Mulberry’s new range of accessories. They were keen to 
target a new younger audience interested in streetwear. 
We produced a photoshoot with models within our space 
and then designed a lookbook to launch this on 
HYPEBEAST.com.

My role was to design and build the digital lookbook. I also 
worked with the digital artist to ensure the GIFs/looping 
videos were supplied in the correct formats.





View in Browser ↗

https://hypebeast.com/2019/5/explore-mulberry-urban-accessories
https://hypebeast.com/2019/5/explore-mulberry-urban-accessories


Arts University Bournemouth, 2017

Re:nt by John Lewis

Re:nt by John Lewis is a concept that enables young people 
living in cities to rent good-quality furniture on a temporary 
basis. It is estimated that nearly 60% of adults will rent 
their homes by 2025. This often means that people don’t 
have a long-term fixed home, preventing them from buying 
expensive furniture for the long-term.

We’re living in a temporary world, where we subscribe for 
our entertainment, pay monthly for our phones and rent our 
homes. So why don’t we apply this concept to furniture?

This was a response to a D&AD New Blood brief in 2017 
and was a Graphite Pencil winning concept.



https://vimeo.com/209211740
https://vimeo.com/209211740


Re:visualise your 
living space with our 
inspiration section



at HYPEBEAST, 2019

Havana Club x Places+Faces

Places+Faces collaborated with Havana Club to produce a 
capsule collection inspired by the culture of the rum brand’s 
native city. Consisting of monochromatic T-shirts, Hoodies, a 
cap and a highly exclusive, limited edition Havana Club bottle, 
the collection was available to buy from both Places+Faces’ 
online store and HBX.com.

To promote the collection, we produced flyposters that were 
then distributed all over Europe. 10,000 copies were printed 
over Europe.

My role was to design these flyposters and then prepare 
them for print.







(Work in Progress) 2019

Shoreside&Cliffside

A luxury property development based near Bournemouth. 
This project was to create some branding for a new set of 
apartments opening in Dorset.







(Work in Progress) 2019

9by16

9by16 is a side-project that I’ve been working on for the 
past few months. It’s a platform to house portrait video 
content inspiration. The idea came about after searching 
for a destination to find motion graphic inspiration and not 
finding anything.

It currently lives on Instagram, as most of the content is 
found/lives on there. I’m now planning to launch a website 
that hosts the video inspiration in addition to housing 
portfolios/showreels for motion design talent.

It’s currently work in progress and I’m hoping to launch it 
towards the end of the year, after a lot of good feedback 
on the concept of the platform.

http://www.instagram.com/9by16


9by16
A platform housing portrait video 
content inspiration.

Curated by Luke Brown

About
Email — 9bysixteen@gmail.com
Instagram — @9by16
Submit a video
Submit a portfolio

Designed by Luke Brown
Built by [Name]

Latest

Talent

Fred Topple
fredtopple.com
@freddieeeee.jpg

Jay Culley
jayculley.com
@jycly

Stee Shaw
steeshaw.com
@steeshaw

Steven O’Neil
stevenoneil.com
@stevenoneilsteven

More ⟶

Submit your portfolio

More ⟶

Filter: Submit a video

@credit@credit@credit@credit@credit

Inspiration Talent Info

9by16
A platform housing portrait video 
content inspiration.

Curated by Luke Brown

About
Email — 9bysixteen@gmail.com
Instagram — @9by16
Submit a video
Submit a portfolio

Designed by Luke Brown
Built by [Name]

Inspiration Talent Info

9by16 is a platform housing portrait video 
content. It’s also a place to find/source freelance 
motion graphic designers, some of whom have 
created content which features on this platform.

If you’d like to submit content or feature your 
portfolio, please contact 9bysixteen@gmail.com.

Latest Filter: Submit a video

@credit@credit@credit@credit

Inspiration Talent Info
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13 August 2019

@credit

@credit

Categories:

Talent

Fred Topple
fredtopple.com
@freddieeeee.jpg

Jay Culley
jayculley.com
@jycly

Stee Shaw
steeshaw.com
@steeshaw

Steven O’Neil
stevenoneil.com
@stevenoneilsteven

More ⟶

Submit your portfolio

More ⟶

9by16
A platform housing portrait (9:16) video 
content inspiration.

Curated by Luke Brown

About
Email — 9bysixteen@gmail.com
Instagram — @9by16
Submit a video
Submit a portfolio

Designed by Luke Brown
Built by [Name]

Latest

More ⟶

Filter: Submit a video

@credit

@credit

@credit

@credit

@credit

@credit

@credit

@credit

@credit

@credit

@credit

@credit

@credit

@credit

@credit

Inspiration Talent Info

9by16
A platform housing portrait (9:16) video 
content inspiration.

Curated by Luke Brown

About
Email — 9bysixteen@gmail.com
Instagram — @9by16
Submit a video
Submit a portfolio

Designed by Luke Brown
Built by [Name]

More ⟶

Talent

Fred Topple
fredtopple.com
@freddieeeee.jpg

Jay Culley
jayculley.com
@jycly

Stee Shaw
steeshaw.com
@steeshaw

Steven O’Neil
stevenoneil.com
@stevenoneilsteven

More ⟶

Submit your portfolio

Homepage/Latest Latest (Expanded) Video Selected Info



Thank you

lukebrowndesign.com
hello@lukebrowndesign.com

http://lukebrowndesign.com
mailto:hello%40lukebrowndesign.com?subject=

	Button 3: 
	Button 5: 
	Button 2: 


